Advertising Major
Goals

1. Develop analytical and creative thinking for the creation of advertising.
2. Develop oral and written communication skills for the creation of advertising messages and for making campaign presentations to clients.

3. Develop graphic design skills for the creation of advertising designs.

4. Obtain a foundation of advertising and media research methods.

5. Obtain a well-rounded foundation in communication concepts and theories.

6. Ponder and discuss personal and professional ethical behavior.

7. Gain practical advertising experience.

8. Understand the role and practice of advertising in Western and Non-Western cultures.

9. Prepare for careers in advertising as account planners, media planners, copywriters, and art directors.

Objectives

1. Effectively communicate advertising messages.
2. Effectively communicate through oral and visual presentations to advertising clients.
3. Evaluate advertising and marketing research data to effectively develop advertising and media strategies.

4. Brainstorm to generate creative advertising concepts.

5. Execute advertising strategies with creative advertisements.

6. Execute media strategies.

7. Understand the practical and social, cultural, and economic roles of advertising in the marketing mix.

8. Apply the AAAA (American Association of Advertising Agencies) Code of Ethics to determine the most appropriate professional behavior and practice.

9. Apply the knowledge and skills learned in the advertising curriculum in creating an advertising campaign for clients participating in a capstone course.

10. Apply the knowledge of skills learned in the advertising curriculum in internships with advertising agencies and client organizations.
