Organizational Communication Major
Goals

1. Knowledge of the Field: Be knowledgeable about and able to critique paradigms, theories, research, and applications in the field of organizational communication.
2. Researching Organizational Communication: Be knowledgeable about and able to design, conduct, and evaluate organizational communication research.

3. Communication Training & Development in Organizations: Be knowledgeable about and able to design, develop, implement, and assess organizational communication training and development programs.

4. Effective & Ethical Organizational Communication Competency: Be knowledgeable about and able to successfully participate in organizational processes and to communicate and interact effectively and ethically in organizations.  
Objectives

1. Be widely read in the scholarly organizational communication literature including interdisciplinary perspectives where appropriate.

2. Identify and discuss the development of the field of organizational communication studies.

3. Identify and discuss the relationship of organizational communication studies to the general academic discipline of Communication.

4. Think conceptually from organizational communication paradigms such as container, lens, link, symbolic, performance, voice, and discourse approaches (i.e. interpretative) or more traditional business based classifications such as classical, human relations, systems, cultural, critical, and postmodern approaches.
5. Identify and analyze the traditional functions and uses of communication in organization and the epistemological, ontological, and axiological issues involved in the relationships between organizational 1) communication, 2) information and 3) meaning.

6. Identify and discuss various levels of organizational communication processes including individual, relational, team/group, network, public and macro communication.

7. Identify and discuss a variety of traditional and contemporary perspectives on organizational communication including issues of power, leadership, the change process, organizational sense making, and organizational structure.

8. Engage in scholarly conversations using the specialized vocabulary and language of organizational communication theories.

9. Be knowledgeable of the key dimensions of communication in organizations including messages, processes, patterned communication, and systems.

10. Identify and discuss in the current research and best practices for organizational communication cultural, diversity, and change.

11. Conceptualize and develop search strategies for career opportunities in organizational communication.

12. Identify and discuss issues and purposes of conducting communication research.

13. Describe, critique, and use a variety of research (quantitative and qualitative) approaches for analyzing organizational communication, including social-scientific, interpretative, critical, rhetorical, and other contemporary methods.

14. Develop a strategy and rationale for an organizational communication research project.
15. Project and budget logistical resources (time, money, access, etc.) necessary for conducting a research project.

16. Design research appropriate for specific paradigms, including writing research questions and selecting instrumentation and procedures.

17. Gather and analyze data, interpret results, and discuss findings.

18. Conduct research using survey instruments, interviews, focus groups, and other diverse methods.

19. Critique and effectively respond to practical issues in the field of research.

20. Develop search strategies for career opportunities in researching and analyzing organizational communication.

21. Explain and demonstrate how to effectively train and develop organizational members.

22. Develop skills and abilities for more effective training.

23. Conduct a needs assessment for training and development planning.

24. Design an effective training and development protocol.

25. Conduct a training session evaluation.

26. Use audiovisual and educational technology aids in training.

27. Develop a personal ethical code to guide training and development.

28. Develop and implement training packages for specific organizational communication needs.

29. Develop search strategies for career opportunities in training and development applications.

30. Develop, maintain, and manage communication in organizations.

31. Identify and analyze contemporary standards for organizational communication effectiveness.

32. Develop competencies for effective presentations, strategic communication, persuasive communication, meeting management, and relationship communication.
33. Critique and demonstrate effective pragmatic communication in routine organizational life, including conflict management, interpersonal relationships, small group and work team interaction, communication networks, and form and informal communication processes.
34. Critique and demonstrate communication skills for crisis and contingency situations.

35. Discuss and evaluate ethical implications of communication including diversity communication competency.

36. Examine their own assumptions and behaviors self-reflexively and experience ethical communication from dialogic and rhetorically sensitive styles.
