Public Relations Major
Goals

1. Gain a foundation of the basic theories of human, persuasive and mass communication.
2. Obtain a foundation of the principles and tools of public relations and management, and the trends shaping public relations practice.

3. Explore the origins and significance of public relations within historic and hypothetical contexts (including propaganda).

4. Critically examine public relations as: a profession; a process promoting complex, two-way communication; a process affecting the economic impact and survival of all types of organizations (global and domestic); and an influence on social conscience and public opinion.

5. Understand the ethical standards of the profession.

6. Value the ideal of social responsibility as a public relations role.
7. Develop entry-level competency in varied areas in which the public relations professional should have expertise (e.g., mass media, writing, speech, persuasion, research, visual tactics, new technology).

8. Participate in experiential opportunities in which students can exercise developing competencies, with particular focus on service-learning.

9. Value the importance of professional and personal responsibility in the public relations workplace.

10. Engage in discussion of diversity and diversity issues and their relevance to public relations as vital to understanding and meeting the needs of special publics.

Objectives

1. Identify and address public relations implications of mainstream problems, situations, challenges or trends (global and domestic).
2. Apply critical-thinking, problem-solving and proactive action skills to public relations situations.

3. Apply the four-step public relations process in developing or analyzing campaigns.

4. Debate ethical ramifications of actions taken in the name of public relations.

5. Critically examine how professional necessity and personal values may collide, and how to manage possible collisions.

6. Situationally determine what is acceptable according to ethical standards of the profession.

7. Test problem-solving and analyzing ability with case analyses.

8. Anticipate and manage issues through environmental scanning, strategizing and optimizing persuasive efforts, and putting those efforts into action.

9. Manage information—gather, organize, prioritize and disseminate information to mass or segmented audiences.

10. Compare and contrast the perspectives, goals and loyalties of public relations with its related areas (e.g., advertising, marketing, journalism).

11. Produce the most important and most common public relations tools according to commonly accepted standards.

12. Carry out a publicity campaign for a “client,” produce a press kit, design a special event plan and accompanying publicity materials, hold a mock press conference, and conduct a major analysis and develop a campaign for an organization as the senior thesis.

13. Present case analyses to colleagues in a professional setting and manage question-and-answer forums.

14. Analyze situations, strategize and implement ideas with sensitivity to diverse audiences.

15. Quantitatively and qualitatively evaluate public relations efforts.

16. Research and write the senior thesis.

17. Integrate technology into research and presentations.
