Telecommunications Major
Goals

1. Gain experience in creating media messages in multiple media contexts (text, audio, video).
2. Question and challenge the content and quality of the media communication they encounter as they strive to improve the quality of the mediated communication they produce in the light of Christian beliefs and values.

3. Develop the ability to make ethical choices in the production, management, funding, and promotion of media messages.

4. Collaborate in reaching a communication goal, respecting others in the process.

5. Gain an understanding of the history, current state, and the future of the telecommunications industry.

6. Prepare for advanced study and careers in media.

7. Prepare for a life and career of learning and service.

Objectives

1. Evaluate a media message for clarity, continuity, emotional impact, and technical quality.
2. Identify processes and ideals useful in making ethical choices.

3. Apply major communication theories and commonly used research methods.

4. Tell a story effectively using text, audio, and video.

5. Analyze the effect of media message content on audiences.

6. Apply the knowledge and skills learned in the telecommunications curriculum in experiential learning situations (internships).

Telecommunications Broadcast News Major Students
1. Write news stories for radio and television in appropriate formats, including technical directions.
2. Quickly and appropriately shoot and edit video for news, including pre-produced stories (packages) with a reporter’s narration, interviews, and mixed natural sound.

3. Personally read and otherwise present news on air in an understandable manner.

4. Produce a simple newscast, appropriately paced and edited.

Telecommunications Productions Major Students

1. Demonstrate critical and aesthetic insights that will enable the proper appreciation and evaluation of professional production techniques.
2. Work in a group with other students to create a video production.

3. Develop, write, and pitch an original narrative media message to a production team.

4. Produce, direct, and edit an original media message taped on location or in the studio.
